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Here is a quiz with 10 signs that may indicate a need for a rebrand for a
business or organization:

1. Do your target customers or audience perceive your brand as outdated or
irrelevant?

a) Yes

b) No

2. Have you experienced a significant change in your business, products,
services, or target market that is not reflected in your current branding?
a) Yes
b) No

3. Is your brand message inconsistent or unclear, making it difficult for
customers to understand what you stand for?

a) Yes

b) No

4. Have you received negative feedback about your brand, logo, or overall
visual identity from customers, employees, or stakeholders?

a) Yes

b) No

5. Are you struggling to differentiate your brand from competitors in your
industry or market?

a) Yes

b) No

6. Has your brand image or reputation been tarnished by negative publicity,
controversies, or outdated perceptions?

a) Yes

b) No



7. 1s your current brand unable to attract or retain your target audience,
leading to declining sales or market share?

a) Yes

b) No

8. Do you feel that your brand no longer reflects the values, mission, or vision
of your business accurately?

a) Yes

b) No

9. Have you expanded into new markets or product/service categories that are
not aligned with your current brand identity?

a) Yes

b) No

10. Is your current brand identity preventing you from achieving your business
goals or inhibiting your potential for growth and success?

a) Yes

b) No

Scoring:

- Count the number of "Yes" responses to determine if your business may
need a rebrand.

- 0-3 "Yes" responses: Your brand may be in good shape.

- 4-6 "Yes" responses: Consider evaluating your branding strategy.

- 7-10 "Yes" responses: It may be time to seriously consider a rebrand for
your business.



